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value at or above your target return on spend. Learn more

~

BT EXERE" HNEREE, TS BEIRERIBERBORET 22%. *

*ENS XA MR EERME T ATT HRA/ iR & it 2415

22 O/ SmTX SR ARERENHE, T HEXNIOS NARE SRTIXRA
o

#IEEIR: Google NENEHE, £k, 20254 1 A 29 HE 202542 § 25 AxtL 202561 A1 HE 20254 1A 28 H j

\

HIER: MEMRE EE em | | mmws

Google



(ERTERS SR WS RBRBALT SR )

RN R

o KA THIEENF
BT RRIET HRIITEANBRRAF FEN
MR, BT LIE Google Ads M E RN F &)
R TiRS. WEM3FRH, LERTUEE T
HRVIFIR,

o HREZHMIE SR ARK
AR ERER A SR BY BRI AR Lo
TREMERNRAFTE Google BEMMYII &
REPEIEH S, BEREEHNARE,
T4, FNHTT X,

o REMEFENKE
SRTIAENNARE SRS, EErLERE
UL SleBINAREE. X, STk
SEM T MM N ADELIS(ES I, M
EBBMAVRE RS,

A

/

#M

8:17

H&M

Download the H&M App and get 15% off

~

all T @

INSTALL

MARREL (FIIEE) ¥R, &8

BROERIEHIZ O EH BT,

* BERRTERY. EWYT SRFIMBREAN SRTIKS I AR RENAHHEMIERE N E

IR ESREE g oem | | g wews

Google



( BE7TE Google Ads )

ZiL

s AEKNKEES
-SRI TERIRME IR
BT, RAKBNESA
BOMR AR, UATFEHN
IR B R A1 B T

o RIEMRILI ZRT
T FEihiR Google Ads ARIE
ftDImE, BPEIFRISIREMRK
[TERYIEIN

Google Ads

Use these conversion goals to improve sales

seem directly related to Sales.

B3 Purchase (account defaut)

(5 Paid subscription (account default)

Conversion goals labeled as account default will use data from all of your campaigns

toimprove your bid strategy and campaign performance, even if they don't
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(@ We recommend you add these goals to this car
to your physical store locations.

B Purchase Mobile app
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mpaign, so that Smart Bidding can bid more effectively and optimize your car

mpaign for bringing visits
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Here are some rugs in a mix of warm neutrals,
pastels, and vibrant shades. These rug colors are
popular for adding a bright and airy feel to a
space and should also match with a light gray
sofa.

A few tips from interior experts on
choosing the right rug for your space:

Size: A rug should be large enough for at least
the front two legs of your sofa to restoniit. «

Foot traffic: Thinking about how much foot traffic
your room gets can help narrow down the
best material and pile height for your space. &

Are you looking for any particular style
or features?

Vibrant colors
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